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The Brief

e Small, woman-owed business

e Unique hot sauce flavors that were born in Andrea Hansen's
backyard

e Bold, sassy personality

e Expanding sales from Farmer’s Markets to store shelves

Problem: Mismatched, handwritten labels feel limiting
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Ovur Identity

e Brand Personality:

o Sincere and excited
o Bold and sassy

o Passion project

e Core Values
o Humor

o Relatability

o Adventure
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The Logo

Primary Logo

Wordmark Logo

CAVAERE EAVANRE

HOT SAUCE

HOT SAUCE

Secondary Logos
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Our Type

Ad

Objektiv Mk1 XBold Italic

ABCDEFGHIJKLMNOPQRSTUVYWXYZ

abcdefghijkimnopqrstuvwxyz
1234567890

JAYe

Obijektiv Mk1 Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890

HEADERS

Subheaders

Objektiv Mk1 is the font that
should be used for both headers
and body copy. Headers and
subheaders should be XBold
Italic at a larger size to establish
hierarchy. Headers should
always be larger than
subheaders and in caps case.
Subheaders should be smaller
than the headers and larger
than the body. Subheaders
should be in title case. Body
copy should be Objektiv Mk1
Regular in sentence case, and
should never be smaller than
9pt. Objektiv Mk1 is readable
and clean, pairing well with the
Lava Lips'logos and brand
elements.
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Founder

andrea@lavalips.com
503-678-9372
www.lavalips.com
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Print Collateral

CAvARS

KEEP YOUR LIPS
SEALED...ORNOT

TRY LAVA LIPS HOT SAUCE

AND VISIT lavalips.com/thevault TO SUBMIT A

EAVALR

DARE TO OPEN
THE KASET
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—__TRY LAVA LIPS HOT SAUCE
AND VISIT lavalips.com/thevawlt TG SUBMIT A SPICY CONFESSION

TRY LAVA LIPS HOT SAUCE

ANDVISIT lavalips.com/thevault TO SUBMIT A SPICY CONFESSION
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SPICY CONFESSION

e LavaLipsHotSauce

Last week | was traveling with my mom for her 60th
birthday, we stopped at a local gas station because we
had been on the road for a while and were getting really
thirsty. When we got in the store, | told her that she needed
to try this new flavor of soda, handed her a bottle of
Grandmas Revenge and to my surpise took a massive swig.
linstantly tried to pull the bottle away realizing the
horrible act | had just caused but it was too late. Within in
an instant our 41 year old bond of security and trust was
shattered to pieces. | don't think she'll ever forgive me...

-Anonymous

O Q N

430 likes
Lava Lips Hot Sauce You guys need to start being nicer to your parents

layla great work !

SUBMIT A SPICY CONFESSION
IN QUR BIO TO HAVE YOURS
FEATURED ON OUR PAGE
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Defense

Unique, recognizable style

Bold color palette

Appeals well to the target audience
Portrays a bold, sassy personality

Unique brand campaign
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